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Let’s define Empocal.



Empocal is a made up, hybrid between 
the words “Emporium” and “Local”. The 
app’s main purpose is to provide an 
array of products and services 
(similar to how an emporium would) all 
under the user’s local area.



Match up with your 
favorite local vendors. 



It’s as easy as click-click-match.

Consumer will 
search for 
items/vendors. 

Consumer will 
also have the 
option to filter 
out options 
that do not 
match with 
their needs.

Once all filters 
have been 
applied, 
Consumers will 
have the 
option of using 
a map to view 
their options.

Consumer will tap 
on Request Match, 
before messaging is 
available.

Messaging is now 
enabled. Consumer 
and Vendor can 
converse about 
pricing, discounts, 
future services, etc.

Vendor 
Logo

Consumer 
Profile Pic

Rejected 
consumers will 
be led to similar 
vendors in the 
area.

Short messaging is 
enable with pre-
written responses. 
Varying from 
“thank you for your 
consideration.” to 
“I ask that you 
reconsider.”

How are we getting there?

I first began my research stage by asking my mutual friendships and 
local business owners for their input on what they need to help boost 
their business. I asked about their , how they promote themselves, 
who their ideal client is, how they set their prices, etc. I got to know first 
hand what my primary driver needs to set them up for .



The purpose of the survey was to uncover what most users are currently 
using to promote and expose their business/art, and if there is 
consistency in their needs then further research will be done in that 
area.



Each interviewee provided me with excellent information, and they were 
kind enough to spread my project to their fellow small business owning 
friends! The survey process, though nerve-wracking for me (a grade-A 
introvert), was so satisfying and exciting!



goals

success

After the surveys were concluded I took the information I had on hand 
and began the sketching process. It took several forms, and many 
(MANY) messy drafts. Eventually, through the use of feedback from 
my mentor, peers, and anyone who would take a look I cleaned up my 
initial sketches, and really put my ideas into paper.



Once I had all my ideas together, and the feedback necessary, I 
cleaned up my sketches to create some very basic layout with 
additional details. These were then uploaded unto Marvel Pop and set 
up in a way I could track potential user’s movements on the layout, and 
gain feedback through observation, rather then by surveys or 
interviews. This form of info gathering provided me with a very honest 
critique regarding my navigational layouts. It seems at this stage I had 
completely forgotten about adding navigational tools to help user 
move back and forth between pages.

My first sketch of 

a filter page

I created a user flow to better organize the basic needs that the survey 
interviewees mentioned. I think it is worth mentioning that this was my 
first ever userflow, and though I though about the details to the best of 
my abilities, I realized that my flow moved towards the left instead of 
the right. Whoops!

In order to push my vision into a reality, I first had to follow quite a few 
steps. These steps can be broken down as �
�  through use of surveys on possible users and look up 

online shopping information such as its impact on local economies, 
and why today’s consumers prefer online shopping.�

� Creation of , with the information gained from the research 
done, in order to best translate onto their physical versions.�

� Several  sessions�
� Leading up to   and creation of a  was 

developed through trial and error and with accessibility in mind at 
all times.�

� Finally, by using all of these steps mockups were 
created as the final step of this project.

Research

userflows

sketching
wireframing style guide

high-fidelity 

Three main uses of Empocal

Future Phases

Currently, I have three main routes�

�� Route 1: Vendor creates a store accoun�
�� Route 2: Consumer buys a product by using the Results Lis�
�� Route 3: Consumer matches with a Vendor by using the Vendor Map



These represent the primary uses of Empocal for the Consumer and the 
Vendor.

Route 1 focuses on the creation of a store for vendors to upload 
products or services. On this route vendors take the first steps towards 
establishing their business as part of the Empocal community; they can 
choose their business name, upload any legal documents or certificates, 
and apply price and mile ranges in which they work in. Vendors get to 
upload their products and services as though forming a wall of their 
good for consumer to easily see and choose from.

Route 2, probably the longest route so far, is the most traditional 
navigation. It emulates a standard process of using key words and a 
filter to choose a product, add it to a cart, in order to safely use a 
means of payment to check out. What makes this particular route 
interesting amongst competitors, is that it operates a messaging frame 
for the consumer and vendor to bargain on the price, but also to form 
a relationship that joins two parties within the same community. 

Route 3 was a challenge. The results of using key words and filters to 
locate a business, can be viewed through a map, and can lead 
consumer to finding a perfect match with a local vendor. After much 
testing and redesigning, this page operates on the basis that 
consumers wish to form a relationship with their favorite vendors. In 
return, Vendors find can repeat clients whom they can offer special 
discounts, offers, and insight to new products or services.

These routes, in my own opinion, still need more work. They require 
more work, not due to a lack of effort already involved, but because 
users are constantly evolving and creating new needs for progress. Just 
as any other form of eCommerce, Empocal should aim to evolve with 
it’s users and offer better and smoother online shopping that is also 
sustainable, supports local economies, and provides vendors with access 
to consistent financial stability.

Future itirations for Empocal that I would like to explore are�

�� Promotion of Vendors: Vendor can link up their social media 
accounts to reflect their products or offers as they are uploaded�

�� Consumer point system: Consumer can gain points in order to access 
discount codes or other perks with each purchase�

�� Vendors match with Consumers: This route would allow for Vendors 
to actively recruit their “ideal” clients.



These represent the secondary uses of Empocal for the Consumer and 
the Vendor.

Sketching

Wireframing became easier to complete once the navigation was put in 
and the general layout was established. I decided to challenge myself 
on this step and use Adobe XD, as it used to be the program I 
struggled with the most. During wireframing, I did fail to realize that 
button sizes and spacing  needed to be worked on a bit more. However, 
this was corrected in the high-fidelity mock ups.

Wireframing

After deciding on an accessibility friendly color palette, I began the 
creation of a style guide. This guide was based on the overall aesthetic 
I wanted for Empocal (clean, organized, but showcasing colors).

After the second round of user testing was done, I uncovered that the 
reason  most testing participants had a hard time on the third route 
was because they could not recognize the matching icon. A result of this 
testing round was the creation of the Vendor Matching instructional 
frame. This frame allows consumers to know what they gain from 
matching with a vendor, how to recognize the matching icon, and how 
important it is to form a relationship with these vendors.



Style Guide

Finally, after all those steps I was able to create high-fidelity mockups, 
which did prove to be time consuming and incredidly fun to work on. 
These mockups went through two rounds of user testing which allowed 
them to evolve into easy to use, and easy to understand frames. Below 
is my third route (Consumer wants to match with a vendor using the 
map results tab). This was one of the most challenging routes for users 
to navigate due to how unusual it is to use a map to locate results (the 
exception being Google Maps).

High-Fidelity 

Userflows 

Research

The color palette 
changed twice 
before finalizing 
on this one.

Sofia Pro was 
chosen because it 
is accessible to 
most readers.

Icons each have an 
animation to reflect 
when they have 
been selected.

Most elements, 
except the Alerts 
reflect use of the 
color palette.

I wanted the alerts 
to stick out, and call 
obvious attention to 
them. Their colors 
are not included in 
the palette.

The images I chose 
to integrate onto the 
high-fidelity frames 
were predominantly 
warmer in tone and 
reflected obvious 
services.

These were three 
different navigation 
tabs. I surveyed 20 
people to choose a 

final one.

em·po·ri·um



/emˈpôrēəm/



noun



a large retail store 
selling a wide 
variety of goods.

lo·cal

/ˈlōk(ə)l/



adjective



belonging or relating to a 
particular area or neighborhood, 
typically exclusively so.

"researching local history"


